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Reaching More Latinos!

Univision is a local broadcast affiliate.
All locally placed commercials will be viewed on 
cable TV and over the air.
Cable TV coverage includes all major Portland region 
cable systems.
Spanish language commercials will be seen across the 
entire Portland/Vancouver/Salem metro area.

Spanish Language is 
the Key Link to Hispanic Culture

Cultural Ties to  the Community:



Demographic Target Programming:



TOP 10 SPANISH - OVER THE AIR TV - PROGRAMS

2.5541.53620%12,7 UnivisiónSuCine especial

2.5371.54222%12,7UnivisiónM-F Yo amo Juan Querendón

2.8401.73023%14,2UnivisiónM-FAmar sin límites

3.2831.89627%15,6UnivisiónFUna familia de diez

2.3821.40219%11,5UnivisiónTSOS: Sexo y otros secretos

3.9332.22030%18,3UnivisiónFLa familia P. Luche

36612.30831%19,0UnivisiónMCristina
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RatingNetworkDay Program

4.00519,8UnivisiónWDon Francisco presenta

4.91023,0UnivisiónTHLatin Grammy

5.56325,4UnivisiónM-FDestilando amor

Nielsen Hispanic Television Index. Top 10 programas en primetime. Canales en español. Rating promedio semanal para programas emitidos

entre el lunes 17 y el domingo 23 de septiembre de 7 a 11pm. Source: Nielsen Media Research. Todos los derechos reservados.



Portland KUNP TV CoveragePortland KUNP TV CoveragePortland KUNP TV Coverage
Over the Air Coverage
Channel 47 Portland 

Channel 16 La Grande

Channels 47 

Channel 16

Current Cable TV Carriage
Channel 31 Comcast Portland: All Zones 400,000 subs

Vancouver, St Helens, Hillsboro, Beaverton McMinnville, Gresham, Salem,  Eastside 
and Westside Portland.

Willamette Broadband: All Zones 25,000 subs
Woodburn, Canby, Molalla, Stayton

Cable Carriage in 2008
Charter Portland: All Zones 60,000 subs

Newport, Lincoln City, Astoria, The Dalles, Hood River, Dallas,Silverton, Independence, 
Sandy

Crestview Cable: Madras and Prineville 6500 subs



Channels 47

Channel 16



Noticias Noroeste
Program Format

Latest Headlines 
News Segment 

Break #1 
Weather Segment

Break #2 
News/Interview Segment 

Break #3 
Sports Segment 

Break #4 
Final Segment 

30 Minute Local Newscast

All rates subject to change at any time

Anchors Roxy De La Torre & Jaime Mendez

Sponsorships are available in the 6p News and 11p News.
Sponsorships are sold on a weekly basis, Monday through 
Friday only.  
Sponsored segments include Weather, Sports, and News.
Billboards air after sponsored segment.
Sponsor billboard’s are logo and name mention only 
(sponsored in part by…) :5’s
Sponsorship commercial positions are :30’s.

6p News Sponsorship     M-F, 5X at $115 $575 per week
11p News Sponsorship     M-F, 5X at $90 $450 per week



Weekly Community Calendar





Audience StatisticsAudience Statistics
RadioRadio Spring Spring ArbitronArbitron:  El Rey total 7 day week audience is about 100,000 different p:  El Rey total 7 day week audience is about 100,000 different people.eople.
TVTV Hispanic Market Weekly, 8/21/08:  Univision was the number two Hispanic Market Weekly, 8/21/08:  Univision was the number two audience in the US for audience in the US for 
Adults 18Adults 18--34 and Adults 1834 and Adults 18--49, behind NBC Olympics, for the week of 8/11.  Al Diablo at 8pm49, behind NBC Olympics, for the week of 8/11.  Al Diablo at 8pm
averaged 21.4% of Hispanic Households for the week.  Fuego en laaveraged 21.4% of Hispanic Households for the week.  Fuego en la Sangre averaged 19.9% of Sangre averaged 19.9% of 
Hispanic Households for the week at 9pm.  Hispanic Households for the week at 9pm.  
TVTV Hispanic Market Weekly, 5/22/08:  Al Diablo averaged 20.8% of HiHispanic Market Weekly, 5/22/08:  Al Diablo averaged 20.8% of Hispanic Households Mspanic Households M--F.  F.  
Fuego averaged 20.5% MFuego averaged 20.5% M--F.  F.  
For English TV viewed in Hispanic Households that week American For English TV viewed in Hispanic Households that week American Idol was the number one Idol was the number one 
show on Wednesday, reaching 6.1% of the households.  American Idshow on Wednesday, reaching 6.1% of the households.  American Idol on Tuesday was the ol on Tuesday was the 
second largest English TV audience for Hispanics, reaching 5.5% second largest English TV audience for Hispanics, reaching 5.5% of households.  of households.  
ConclusionsConclusions
Clearly Univision programming has far more viewers than English Clearly Univision programming has far more viewers than English TV in Hispanic Households.TV in Hispanic Households.
Taking UnivisionTaking Univision’’s national HH percentages we can calculate how many people watchs national HH percentages we can calculate how many people watch Univision Univision 
programs in the Portland Metro Area like this:programs in the Portland Metro Area like this:
21% of all HH watch Al Diablo, national ratings.  21% of  350,0021% of all HH watch Al Diablo, national ratings.  21% of  350,000 Latinos in the Portland Metro 0 Latinos in the Portland Metro 
Area equals 73,500 people watching KUNP/Portland at 8pm.  Every Area equals 73,500 people watching KUNP/Portland at 8pm.  Every night.  Five nights per week.  night.  Five nights per week.  
In one single oneIn one single one--hour program.  Over 5 nights this single program on KUNP will dehour program.  Over 5 nights this single program on KUNP will deliver as many liver as many 
different people as El Rey, the #1 station in the market, delivedifferent people as El Rey, the #1 station in the market, delivers in an entire week (7 days, 24 rs in an entire week (7 days, 24 
hours per day).hours per day).
Another program, Fuego, reaches 20% of the people.  Every night Another program, Fuego, reaches 20% of the people.  Every night MM--F at 9pm.  In Portland that is F at 9pm.  In Portland that is 
70,000 people each night.  This one hour program alone probably 70,000 people each night.  This one hour program alone probably reaches more different people reaches more different people 
in a week than El Rey reaches in an entire week, 7 days, 24 hourin a week than El Rey reaches in an entire week, 7 days, 24 hours per day.s per day.
Clearly Univision in Portland reaches far more Hispanics than anClearly Univision in Portland reaches far more Hispanics than any radio station.y radio station.



Audience:Audience:



¡Gracias!
David Villalpando         dvillalpando@univision.com (503) 209-6407


